
Target Audience 
• Decision Makers 

– Compliance (Legal Counsel, CFO, CEO) 

– Records Manager 

– IT Manager 

– Facilities Manager 

– Office Manager 

 

• Purchasing Habits 
– Consistent purchasers 

– Need a good reason to try new products 

 

• Demographic Profile 
– Primarily female (60-70%) 

– Purchases more than boxes 

– Has other responsibilities 

 



Vertical Markets 

Small Businesses Mid-Size Businesses 

Medical Legal 

Auto Dealers Casinos  

• Our key target markets have not 

changed 
– Small to mid-size businesses 

– Large companies that store records 

offsite 

 

• High potential vertical markets 

include 
– Law Firms 

– Health Care 

– Auto Dealerships 

– Casino and Gaming Organizations 

– Accounting Firms 

– Banks 

 

http://www.istockphoto.com/stock-photo-10012895-doctors-physicians-in-a-line.php
http://images.google.com/imgres?imgurl=http://libn.com/files/2008/09/dreamstimescale_cartoon9921102_std.jpg&imgrefurl=http://libn.com/blog/2008/09/26/ones-to-watch-in-law/&usg=__DLXG9FjW34n1aDcL1fcJukeIOWs=&h=923&w=1024&sz=90&hl=en&start=45&zoom=1&itbs=1&tbnid=sRTc-oom-TUf_M:&tbnh=135&tbnw=150&prev=/images%3Fq%3Dlaw%26start%3D40%26hl%3Den%26sa%3DN%26gbv%3D2%26ndsp%3D20%26tbs%3Disch:1
http://images.google.com/imgres?imgurl=http://i.ehow.com/images/GlobalPhoto/Articles/5099244/1small-business-collage-main_Full.jpg&imgrefurl=http://csbkb.fortunecity.com/uab-small-business-classes.html&usg=__gZB2OztBkG5hnNmS35k6JVGTm3k=&h=319&w=412&sz=93&hl=en&start=204&zoom=1&itbs=1&tbnid=T8OHjcLWt_m8YM:&tbnh=97&tbnw=125&prev=/images%3Fq%3Dsmall%2Bbusiness%26start%3D200%26hl%3Den%26sa%3DN%26gbv%3D2%26ndsp%3D20%26tbs%3Disch:1
http://images.google.com/imgres?imgurl=http://www.pocketpairentertainment.com/images/casino%2520chips%2520and%2520dice.jpg&imgrefurl=http://www.pocketpairentertainment.com/partycalculator.htm&usg=__AH-2ggbVbpHITxTvPsb00Qadzcc=&h=341&w=341&sz=66&hl=en&start=101&zoom=1&itbs=1&tbnid=Z6XHowiTZSPMtM:&tbnh=120&tbnw=120&prev=/images%3Fq%3Dcasino%2Bchips%26start%3D90%26hl%3Den%26sa%3DN%26gbv%3D2%26ndsp%3D18%26tbs%3Disch:1


Fellowes Pricing Strategy 

• Good, Better, Best 

• #1 brand at a competitive price 

• Good consumer value 

– Superior Assembly and Construction 

– Trade up from private label > Drive higher 

ASP and more margin dollars 

• Fiberboard prices have been stable since, 

so no price changes are anticipated 



Market Leadership 

Consumer Marketing &  

Field Sales 

Consumer Innovation Environment Friendly   
  

Quality Assurance Supply Chain Excellence 
Short Lead Time; IL & 

NV Warehouses 

Factory Ownership & Control 

Proprietary Manufacturing 
Capacity & Automation 

Category Management 
           Market Insights & POS Analysis 

94yrs of Innovation & Investment 
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